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1. IMPACT PLAN

POSITIVE IMPACT RESULTS

 All entities have improved the support services for carers

 All have improved our own position at regional, national and

European level and will be able to get new members to their

Associations.

 ADatHOME has shown its effectiveness creating the next positive

impacts in the population of Persons with Alzheimer, their families

and professionals

 The initial specific objectives have been achieved



1. IMPACT PLAN

ENVIRONMENTS TO BE APPLIED

• ADatHOME could be exploited for any stakeholder related with

Persons with Alzheimer in Europe.

• ADatHOME could be exploited by other European stakeholders in

the field of intellectual and mental diseases or disabilities

• The project has had a direct impact in the target groups (Persons

with Alzheimer, Families and Professionals) and also in stakeholders



1. IMPACT PLAN

CATEGORIES OF IMPACTS

1. Impact of Co-Creation Sessions

 75 non formal caregivers of persons with advanced dementia 
and professionals

 Goals achieved by each partner. QUESTIONNAIRE:

 What did motivate you as an entity to join this Project? Has
it met your expectations? Do you have any suggestion for
improvement?

 What did you expect from the other entities? Has it met
your expectations? Do you have any suggestion for
improvement?

 Regarding the material created, after the validation
sessions, did it improve the quality of life of the caregivers
and their relatives? How did it change their life?



1. IMPACT PLAN

CATEGORIES OF IMPACTS

2. Impact of Validation Pilot Actions

 80 non formal caregivers of persons with advanced dementia

QUESTIONNAIRE ASKING FOR:

 Quality of the material created

 Competences of the trainer

 ICT tools

 Accessibility of the ICT tolos

 Session Schedule

 General satisfaction



1. IMPACT PLAN
CATEGORIES OF IMPACTS

3. Impact of Dissemination Actions

 More than 5.000 Persons with Alzheimer, Families and Professionals 

of Alzheimer Sector have increased their awareness 

4. Impact of Multiplier Event

 More than 150 stakeholders in the field of Alzheimer and Dementia 

were specifically addressed in the Multiplier Events 



1. IMPACT PLAN

DISSEMINATION OF THE PROJECT

The dissemination activities have been addressed to the next 3 target 

groups:

 Families and caregivers of persons with advanced dementia

 Professionals working on the support to Persons with Alzheimer

 Stakeholders interested in increasing the Quality of Life of Persons 

with an advanced dementia



1. IMPACT PLAN

CHANNELS

• Project Website

• Social Media: Facebook and Twiter profile of each entity

• Project Leaflet

• Press Releases

• Multiplier Events

• Participation in Events

• Networking



2. SUSTAINABILITY PLAN

OBJECTIVE

 Ensure sustainability during, at least, 5 years

The results of the project will remain available for free through 

the website 



2. SUSTAINABILITY PLAN

AFA

 To introduce the training in our program to support the

families of our users in four different day centers. We will

reach almost 60 families. Distribution of the work:

PROFESSIONAL DIMENSIONS

Fisiotherapist Mobility, hygiene and rest

Massage Therapy and Namaste

Care

Hygiene and rest

Psychologist Snoezelen Therapy

Carers Care

Nutrition, digestión and toileting

Social Worker Health control
Safety and security

Tecnisian of Socio-cultural
activities

Music Therapy
Non-verbal Communication



2. SUSTAINABILITY PLAN

AFA

• Interest of the skateholders in applying all the

trainings once it is available on the platform

• Network with the University of Castellón



2. SUSTAINABILITY PLAN
ETERNIS

 Delivery of training sessions for free

• During Open days of Humanitude certified dementia

centers where families are invited

• To Families in cooperation with all our customers (nursing

homes, memory care units, long term care services…)

• To family caregivers in cooperation with Association

Française des Aidants (French Family Caregivers

Association)

 To communicate about ADatHOME every quarter on our

own webmedias



2. SUSTAINABILITY PLAN
IAT

 The project is presented first on the IAT

 The project will be advertised in various dissemination activities

 To stay in contact with the cooperation partners after the end of the
project

 To cooperate with other practical partners

SPO

 The project is being presented at our meetings and target events

 The companions that are working with families living with dementia
are passing materials directly into the home environment

 The project is being advertised in various dissemination activities
and Spominčica magazine

 To stay in contact with the cooperation partners after the end of the
project

 Spominčica as NGO is disseminating the projects in target events
where other entities get aware of the training materials



2. SUSTAINABILITY PLAN

UPV

 Keep the project website online for that period

 Periodically evaluate the status of the platform and introduce
all corrective measures that are needed in the platform.

 Contact partners that have pacients with advanced dementia
to advertise about the project website and explain the
materials

TAD

 A three-month-social media-plan has been prepared in order
to present the training and the tools to wider communities.

 To implement the training created during the project in the
program of our own Day Centers

 To keep the contact with the different entities to keep working
as a team



3. CONCLUSION

NON FORMAL 

CAREGIVERS

QUESTIONNAIRES GREAT IMPACT

REPRESENTATION 

OF EACH ENTITY

AMBITIOUS 

COMMITMENT 

BY THE ENTITIES

THE SUSTAINABILITY IS ENSURED

FREE ACCESS TO

THE PLATFORM

http://www.adathome.eu 
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